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Wait, What ?!? 



What Was 
Wrong
With 
“CMS” ?

Almost 25 
Years of 
Innovation...

… Exactly
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Page Building

Technical SEO
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Content Management System

Campaign Marketing

A/B Testing

Light Personalization

SaaS Marketing Automation Services

Sales Management Software

ERP Software

Legacy Product Data

Legacy Enterprise Services 

Looking at Today’s Enterprise Experience
On Property

eCommerce

SaaS Services

Social Media 
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Off Property
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True DXP

So What is a DXP in Plain English…



What Does 
The DXP 
Market 
Look Like?

February 2019

… And How 
Fast Is It 
Moving?



When You Look Past 
the Marketing of the 
Products in the Field 
today…

Brands are left with 
Only Four Choices of 
Software Models, 
and None are Truly 
Open Source. 

§ Full SaaS Platform

No Current DXP is a True OSS Project

§ Complex Micro Agency
Open Source Project

§ Open Source with 
High Vendor Lock-in

§ Proprietary Software





So ? What's the Opportunity ?





FEATURE SITECORE ADOBE EXPERIENCE 
MANAGER WORDPRESS

Todays Assumptions about Major DXP Features



FEATURE HUBSPOT MARKETO WORDPRESS

Todays Assumptions about Automated Marketing Features



All Right,     So,       Again,

Why Should I Care?  



§ Advance Visitor Personalization

§ Progressive Profiling

§ Conversion Optimization Tools

§ Internal Ad Management

§ Lead Management 

§ Advanced Campaign tools

§ Landing Page Process

§ A/B Testing

§ Campaign URL Mgmt

§ Social Media Integrations

§ Email Marketing Integrations

Because You Are Already Delivering These Features

§ Advanced Page Building

§ Technical SEO

§Multilingual - ready

§ Complex User Profiles

§ Advanced Marketing Forms

§ Advanced Editorial Workflow

§ Advanced AMP/Mobile Tools 

§Multisite Creation and Management

§ Independent Content Promotion

§ Custom Team Based Workflows

§ Custom Client API Integrations

§ Standardization of the Admin Interface

Core DXP Publishing Functions

Advanced DXP Features & Integration

Customized DXP MarTech Functions



Discussion Topic:

How Will These Very 
Complex & Expensive 
Enterprise Needs 
Trickle Down to the 
Advantage of the 
WordPress Community 

§ Advance Visitor Personalization

§ Progressive Profiling

§ Conversion Optimization Tools

§ Internal Ad Management

§ Lead Management 

§ Advanced Campaign tools

§ Landing Page Process

§ A/B Testing

§ Campaign URL Mgmt

§ Social Media Integrations

§ Email Marketing Integrations

§ Advanced Page Building

§ Technical SEO

§Multilingual - ready

§ Complex User Profiles

§ Advanced Marketing Forms

§ Advanced Editorial Workflow

§ Advanced AMP/Mobile Tools 

§Multisite Creation and Management

§ Independent Content Promotion

§ Custom Team Based Workflows

§ Custom Client API Integrations

§ Standardization of the Admin Interface

Core DXP Publishing Functions

Advanced DXP Features & Integration

Customized DXP MarTech Functions



Thank you!


