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Hello!

| am Sam Greenspan

Content marketer at Jilt
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What we’'ll learn today

e [he reasons email marketing is wonderful
e O emails alleCommerce stores should send
e How to start implementing these emails right away
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Called the “only guaranteed
delivery option the Internet has left’

by the Wall Street Journal

///

yo

e Email reaches at least 79% of the people you send it to and
POSSIbly 90%*

e 61% of people say email is their preferred method of
contact from brands, making it the runaway top choice

e 01% of subscribers want to hear from the brand

.
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Sources: Return Path, Campaign Monitor, Small Biz Trends, Marketing Sherpa. lcon made by Flatpik from www.flaticon.com 5
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Emailis the “most effective form of 7,
marketing a business can use”

according to OptinMonster

e ROI between $38 and $44 for every $1 spent

e 40x more effective for acquiring new customers than
Facebook or Twitter

e [t can be automated, personalized, segmented, carefully
measured, and used for every customer touchpoint

.
-------------------------------------------------------------------------------------------------------

Sources: OptinMonster, DMA, Campaign Monitor. Icon made by Flatpik from www.flaticon.com 6
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9 emails every store
 heeds to send

-------------------------------------------------------------------------------------------------------



#1. Welcome

Definition: Automated email,
or series, to welcome a new
subscriber to your list or

new customer to your store

Icon made by Flatpik from www.flaticon.com 8
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Three-quarters of people expect to "
get a welcome email on sign up '

e \Welcome emails have 4x the open rates, 5x the
click-through rates, 8x the revenue of average emails

e Subscribers who read a welcome message go on to read
40% more emails over the next six months

-------------------------------------------------------------------------------------------------------

Sources: Digital River, Experian, Return Path. Icon made by Flatpik from www.flaticon.com 9
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Welcome email
Example

Text heavy to feel personal
Focus on content

L ow-stakes call-to-action

Using the "PS" to connect with
customers

Welcome! inbox

GroCycle Courses m yia 54.asal b Fri, Aug 30, 3:14 PM

tome ~

HO,

‘Thanks so much for joining this growing community!
1 am passionate about small scale food growing.
‘Through these emails I hope to get you inspired too.
I'l send great quality info straight to your email inbox.
You'll get our best articles & guides, AND

We'll send you our weeKly email with interesting links, videos and guides about
mushroom growing & other great small scale farming ideas.

Let's start with the best articles from our site that I think you'll love-
Most popular posts that you might have missed:

- How to set up a Low Tech Mushroom Farm

mushrooms for a living

- 5 Things I wish I knew before I started grow
- How To Grow Oyster Mushrooms: The Ultimate Step by Step Guide

-Which are the most profitable crops to grow?

- 21 Of The Best Small Scale Farming Ideas

Il tell you more about the weekly emails soon.
Glad you're now a part of this :)

Best wishes,

Adam :-)

PS:
1 am a real person on the other side of this email. Please feel free to hit reply and say hi!

Sent to: @gmailcon
Unsubscribe

GroCycle Courses CIC, Unit 8 Old School Farm, Dartington, Totnes, TQ9 6E8, United Kingdom

Icon made by Flatpik from www.flaticon.com
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#2. Abandoned cart
recovery

Definition: Automated email,
or series, to people who've
put something in their cart,
but left before checking out
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Roughly 70 percent of carts are
abandoned

e Store processing 100 orders has 230 abandoned carts

e Around three-quarters of people who leave items in a cart
plan to return

e At Jilt, we've found an average recovery rate of 12%. Can
hit 15% or even 20% Wwith optimization

Sources: Baymard, Max Traffic. lcon made by Flatpik from www.flaticon.com 12
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'YOUR FREE SHIPPING IS ABOUT TO EXPIRE

Abandoned cart recovery

Exa m p le DON'T PUT THIS OFF LIKE A

SOFTWARE UPDATE

Your cart is about to expire and so is your chance to enjoy free shipping. Complete
your purchase before these go back on the shelf, and don't forget — use code
SMLSDVS at checkout.

e Headline is clever and not pushy Clay Spray,

l Quantity: 3 — Total: $72.00
e Creates a sense of urgency 1

The Travel 1-2-3 Bundle

Quantity: 1 — Total: $12.00

e Uses pictures to build excitement E E ?

e Has a cant-miss call-to-action

CHECKOUT NOW

© ¢

Free shipping appiies to US orders only. Shipping rate must be equal to of under $20.00. Audy's reserves the right to cnoose
shipping method and carrier. Coupon only vald for 24 hours from date first email is received.

-------------------------------------------------------------------------------------------------------
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VL,

#3. Order receipts

Definition: Transactional
email to a customer
immediately after
completing a purchase
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VL,

A customer’s excitement peaks the
moment they receive their receipt

Receipts have some of the highest open rates of all emails,

o
nearly three-quarters of customers

e Transactional email, so needs to focus on nuts and bolts of

the transaction

Under US. CAN-SPAM, you can add minimal marketing
15

Sources: Customer.io, U.S. CAN-SPAM Act. Icon made by Those Icons from www.flaticon.com
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Order receipt
Example

e Crucial info at the top

e ‘“Youllalso love' products are a
targeted cross-sell

e Email focuses primarily on the
transaction while still doing some
marketing

Crate&Barrel

'YOUR ORDER CONFIRMATION

‘Thank you for your purchase from crateandbarrel.com
Order Number: 123456789
Order Date: 1112312014

Credit Card Reminder
If your order includes a backordered tem or several different items, or if you've

will be charge

ted delivery

‘each tem. If
that has been charged to your card. Thi
charges that, when combined, reflect

pl 3
u may see several separate

SHIPPING TO: MATTHEW SMITH

X000

XOOOO00000000X
ORDER SUMMARY
mem Tor
275,008 st
12 Krox Yolow Sconces
51500
S0t

ssssss

SEE WHAT'S NEW WITH OUR OTHER BRANDS

©00 ThelandefNod
turn P

$§
\
\
\
L Y

Example via Really Good Emails. Icon made by Those Icons from www.flaticon.com
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#4. Review request

Definition: Automated email
asking a customer to leave a
review on something

they've just purchased

.
-------------------------------------------------------------------------------------------------------
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Reviews are essential for any Y ¥ 3
eCommerce site '

e 90%* Wwill hesitate to buy from a site with no reviews
e Just one review can lead to an 18% increase in sales

e Five reviews for a product leads to a 270% increase

Sources: Fan and Fuel, eConsultancy, Northwestern University. Icon made by Freepik from www.flaticon.com 18
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Review request
Example
e Makes it clear your opinion is valued

e Uses psychological trick to
encourage you to leave a review

e Process appears simple

e Smart to add customer service
options as well

@ Order # 1052288767035

What did you think?

Hello!

We hope you're enjoying your recent purchase. When you've got a few minutes to
spare, how about writing a review? Your experience can be a big help to other guests.
Thanks, we appreciate it!

Help others

Apple Trackpad Magic
Mouse 2

PAQRekgiahe

Review this item

Was there an issue?

Before you write your review, you can fix any issues you may have had with
this order. Get help with damaged items, missing parts and more.

See how to fix an issue

help returns contact find a store terms of use privacy

Target.com
© 2019 Target Brands, Inc.

Icon made by Freepik from www.flaticon.com
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#5. VIP reward

Definition: Email inviting a
customer to join a loyalty or
VIP rewards program

.
-------------------------------------------------------------------------------------------------------
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Turn a one-time customer into an
engaged, repeat customer

e Customers want a VIP program—61% say it's frustrating
when they aren't rewarded for loyalty

e [t's win-win: Customers feel appreciated and incentivized,
you keep them coming back and spending more

.
-------------------------------------------------------------------------------------------------------

Sources: Ometria. Icon made by Freepik from www.flaticon.com 21
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A
>

VIP/loyalty reward N

NEW ARRIVALS MEN'S WOMEN'S KiDs' FIND A STORE

Exa m le FREE SHIPPING on select items* or on orders over $75.**
Use code: EMFL5793

e Clearly lays out the perks T

JOIN TODAY AND START SAVING

e Perks are good and enticing Enjoy $10 off your next purchase of $50 or more
Receive a special birthday offer
Special perks throughout the year
Save offers directly to your phone with mobile wallet

e [wo tiers encourages customers to
keep spending GET MORE WITH PLATINUM STATUS

Spend $300 in a year and you'll be upgraded to a
Platinum membership, where you'll find new ways to save
Special Platinum welcome offer

® Bright—COLored call-to-action stands Rewards issued for qualifying purchases

out against the black background
JOIN NOW

Example via Milled.com. lcon made by Freepik from www.flaticon.com 22
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#6. Replenishment
reminder

Definition: Email reminding a
customer to reorder or
replace a product
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When done right, replenishment
emails are a service to customers

e Highest click-to-open rate of any email—50%* who open
the emails will then click through

e Average open rate of 50-60%, average click-through rate
of 40-50%

Sources: Listrak, Ometria. lcon made by Freepik from www.flaticon.com 24
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Replenishment reminder
Exa m p le JUS/T lJGJHT Find JUST RIGHT* BY Purina® on:

by BAPURINA ' 8' f o v

My Account Create A Blend Ingredients Contact Us

e (Creat personalization _
Is Oliver's Bag Almost Empty?

Is Oliver enjoying the personalized blend
you've created? We hope so! In fact, it may
be time to place your next order, so Oliver
}\ continues to enjoy the blend we created

‘ together that meets your dog’s nutritional
needs.

e Clever call-to-action

e Helpful to customers by making it
easy to reorder

10 days until the bowl is empty

Example via Tech Savvy Mama. Icon made by Freepik from www.flaticon.com 25
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#7. Win-back

Definition: Email to a lapsed
customer Iin an attempt to
re-engage
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Win-back emails are a surprisingly
effective way to re-engage

e Two-thirds of the average list is inactive
e Win-back emails have an average open rate of 12%

e \What's a lapsed customer? At Jilt, the default is anyone
who hasn't purchased in 90 days

Sources: Marketing Land. Icon made by Freepik from www.flaticon.com 27
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Win-back
Example
e Never feels angry or accusatory
e Playful subject line using a song title

e Gives a very strong offer (and one
that's not a discount, but rather a value
add)

..........................................
Baby come back inbox x &
The Body Shop <email@love.thebodyshop.com> Unsubseribe Wed, Apr 17, 10:14 AM «

et deluxe samples on your next order > View in Browser

THE BODY SHOP.

NEW BODY CARE SKINCARE HAIR STORE

WE MISSYOU, =

So we got you a little something!

ODY SHOP»
LK

Enter your code at check out \ gl
for a FREE sample set of our
best-selling Drop of Youth™
Youth Concentrate and
Almond Milk Body Yogurt*
with any purchase of
$20 or more.

e A4M9H3YODY
+ONLINE ONLY, ’
TERMS & CONDITIONS APPLY.
P

FOLLOW US ON:

Y ®0O wd LOVE YOUR BODY™ CLUB

CONTACT US  STORE LOCATOR | FAQ | ABOUT US

Icon made by Freepik from www.flaticon.com 28
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#8. Newsletters

Definition: Broadcast emails
that primarily (or entirely)
focus on good content, not
Just sales

.
-------------------------------------------------------------------------------------------------------
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-----------------------------------------------------------------------------------------------

Newsletters strengthen your
relationship with your customers

e A newsletter with high-quality content is meant to inform,
entertain, or educate

e \Xhile they may not lead to immediate revenue, down the
road, they can lead to more and larger sales

e Keep subscribers engaged with your list and brand, giving
them a great reason not to unsubscribe

.
-------------------------------------------------------------------------------------------------------
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Newsletter
Example

e Content-focused, aimed at the
brand's target customer

e Spotlights other customers, making
them de-facto endorsers

e Sales pitch is minimal—but newsletter
establishes a voice and overall brand

Icon made by Swifticons from www.flaticon.com 31
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#9. Sales announcements

Definition: Promotional
broadcast emails, send to
your whole list (or a segment)
to advertise your products
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Sales announcements are your
big, promotional emails

e Advertise your products or services, a deal, sale prices,
new products in stock—or all of the above

e While they don't usually hit the conversion rates of more
targeted automations (sales announcements average
~1.5%), they're a key part of an email marketing strategy

Sources: Bariallance. lcon made by Freepik from www.flaticon.com 33
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Sales announcement
Example

e The email has an animal theme, giving
it a focus

e The quote from an artist is a value
statement, which speaks to modern
customers, especially millennials

e T[here are personalized
recommendations based on
customer behavior

.
-------------------------------------------------------------------------------------------------------
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Email marketing is a fundamental /\
part of running an eCommerce o
business—because it’s the best way

to reach your customers

e FEmail has the highest ROIs and conversion rates of any
form of marketing

e [t's not going anywhere. 91% of Internet users use email in
2019. Most popular activity on smartphones. And
millennials spend more time on email than any age group.

.
-------------------------------------------------------------------------------------------------------

Sources: OptinMonster, Statista, Fortune. Icon made by Flatpik from www.flaticon.com 36
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What's next?

e How do you get started?

e [fyou're already doing email marketing, but want to do way
more, how do you expand?

Icon made by Good Ware from www.flaticon.com 37


http://www.flaticon.com/

built for WooCommerce

e Jilt is an all-in-one email marketing
tool specifically designed for
eCommerce stores

e Set up automated emails and send
broadcasts using advanced
segmentation rules

e Track your performance with analytics
that focus on everything eCommerce
stores need to know

Icon made by Freepik from www.flaticon.com 38
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As a WooSesh participant, claim a

$50 account credit
to get started with Jilt today!
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